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Oldcastle Books
9781842439371
Pub Date: 12/1/13
$27.95
Discount Code: LON
Trade Paperback

192 Pages
Carton Qty: 52

5 in W | 8 in H | 0.4 lb Wt

The Films of Pixar Animation Studio
James Clarke

Summary
A one-stop handbook to the studio's work, discussing each film in great detail

A major icon of cinema and pop culture more widely, Pixar Animation Studios has played a vital part
in reminding audiences of animation's capacity as a major artform. Hugely popular, and recognized
as a real force in the imaginative lives of its audience, Pixar's movies have attained critical mass.
Each Pixar feature film is explored here in terms of creative choices made by the films' producers,
writers, directors, and animators, from the first bright idea through to final realization. The book also
makes connections between the studio's aesthetic and the wider realm of animation history, the
blockbuster movie, and the enduring examples of folk tales.
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Oldcastle Books
9781842433010
Pub Date: 4/1/09
$12.95
Discount Code: LON
Trade Paperback

288 Pages
Carton Qty: 32
Performing Arts  /  Film &
Video
PER004010
Series: Pocket Essential
series

4.5 in W | 7 in H | 0.8 in T |
1 lb Wt

Filming on a Microbudget
Paul Hardy

Summary
Inspired by internet video shorts and the YouTube revolution? Trying to break into the film industry?
You can prove yourself by making a great short film at film school—if you can afford to go to film
school; if you can't, then you're going to have to make your films without money. You're going to
have to film on a microbudget—like Shane Meadows, who made Where's the Money, Ronnie? before
This Is England, and Guy Ritchie, who made The Hard Case before Lock, Stock and Two Smoking Barrels.
With the technology available today, it's easier than ever to make a short film without the benefits of
funding, but digital cameras and editing systems are only part of the story. The most important
thing is the filmmaker. This guide gives all the information necessary to put together a short film
production—from first idea to script to planning and casting to locations, shooting, editing, and
distribution—along with a list of the 10 most common microbudget mistakes and how to avoid them.

Chalk Hill Books
9780976817840
Pub Date: 8/1/13
$34.95/$38.95 Can./£29.50
UK
Discount Code: SPT
Trade Paperback

400 Pages
Carton Qty: 28
Performing Arts  /  Film &
Video
PER004010

6.1 in H | 9.1 in W | 1 in T |
1.4 lb Wt

Planning the Low-Budget Film (2nd Edition)

Robert Latham Brown

Summary
The second edition of this now-classic, step-by-step blueprint for aspiring and novice filmmakers
draws upon more than 30 years of experience from an industry professional. The book examines
how to identify and break down shooting sequences in scripts, scout locations, create a production
board and shooting schedule, deal with unions, budget a film, and rebound when it all goes wrong.
Along the way, readers learn how to economize to get the most value from limited funds and what to
look for in a prospective crew. To facilitate understanding of the concepts, a real-life example of a
complete budget and production board for an independent low-budget feature film, The Anarchist
Cookbook, is provided. The guide’s sources of supply and information—film commissions in all 50
states, Canada, Mexico, Australia, and England; payroll companies; and vendors of supplies, along
with a directory of unions and guides, have been updated and expanded.
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Chicago Review Press
9781569768389
Pub Date: 6/1/13
$16.95/$18.95 Can.
Discount Code: LON
Trade Paperback

304 Pages
Carton Qty: 52
Performing Arts  /  Film &
Video
PER004030

6 in W | 9 in H | 0.8 lb Wt

The Best Film You've Never Seen
35 Directors Champion the Forgotten or Critically Savaged Movies They Love
Robert K. Elder

Summary
In this book, 35 directors champion their favorite overlooked or critically savaged gems. Among
these guilty pleasures, almost-masterpieces, and undeniable classics in need of revival are unsung
noirs (Murder by Contract), famous flops (Can’t Stop the Music, Joe Versus the Volcano), art films
(L’ange), theatrical adaptations (The Iceman Cometh), B-movies (Killer Klowns from Outer Space), and
even a few Oscar-winners (Some Came Running).

In these conversations, the filmmakers defend their choices. These films, they argue, deserve
a larger audience and for their place in movie history to be reconsidered. But the conversations’
tangents, diversions, and side trips provide as much insight into the directors’ own approach to
moviemaking as into the film they’re discussing. The filmmakers are the perfect hosts, often setting
the tone, managing expectations, and giving advice about how you should watch each movie.
They’re often brutally honest about a film’s shortcomings or the reasons why it was lost in the first
place.

The Best Film You’ve Never Seen is not only a guide to some badly over...

Oldcastle Books
9781842435908
Pub Date: 10/1/12
$26.95
Discount Code: LON
Trade Paperback

160 Pages
Carton Qty: 48
Performing Arts  /  Film &
Video
PER004030

5 in W | 8 in H | 0.4 lb Wt

A Journey Through Documentary Film
Luke Dormehl

Summary
From Nanook of the North to Exit Through the Gift Shop, an overview of nonfiction film history from
the early pioneers to the directors dominating the field today

As one of the most fascinating areas of filmmaking, documentaries have broken down societal
taboos, changed legislation, strengthened and rocked entire governments, freed wrongly convicted
prisoners, and taught us more about the world in which we live. This overview of documentary history
takes readers from the early "actualities" of pioneering nonfiction filmmakers such as Robert J.
Flaherty and John Grierson, to the documentaries of Michael Moore, Errol Morris, Werner Herzog, and
the directors dominating the field—and box office—today. An essential resource for film students,
documentary buffs, filmmakers, and anyone interested in nonfiction film, it looks in-depth at more
than 60 documentaries from around the world, covering a century of cinema, to illustrate what
"documentary" means, and the changes and transitions that have occurred in nonfiction filmmaking
over the years. Covering films such as Night Mail, Night and Fo...
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Oldcastle Books
9781842433652
Pub Date: 2/1/13
$39.95/£21.99 UK
Discount Code: LON
Trade Paperback

352 Pages
Carton Qty: 10
Performing Arts  /  Film &
Video
PER004010

9.7 in H | 7.6 in W | 0.7 in T
| 1.4 lb Wt

Documentaries (2nd Edition)

. . . and How to Make Them
Andy Glynne

Summary
From dealing with ethical issues to lighting, sound, and how to find funding, this guide is an essential
starting point and reference for aspiring documentarians
Currently one of the most popular film and TV genres, documentaries and the process of creating
them are subjected to scrutiny in this revised and updated guide. Fans of the genre will enjoy a
history of the art form and additional interviews with industry insiders and award-winning filmmakers
who contribute their tips, tricks, and advice. Aspiring filmmakers will find advice covering the whole
production process—from developing a concept to marketing and distribution. This edition has up-to-
the-moment technical information on the latest cameras and equipment and a fully updated
resource guide with contact details of current commissioning editors.

Oldcastle Books
9781843445074
Pub Date: 4/1/16
Ship Date: 4/1/16
$29.95/£16.99 UK
Discount Code: LON
Trade Paperback

192 Pages
Carton Qty: 40
Performing Arts  /  Film &
Video
PER004050

7.8 in H | 5 in W | 0.6 in T |
0.5 lb Wt

The Art of Script Editing
A Practical Guide
Karol Griffiths

Summary
Detailing the nuts and bolts of the job of script editing, this book looks at what’s required and
expected, how script editors assess a script, their approach to working with writers and producers, and
their input during rewrites and pre-production, up to a project’s completion. It also examines the
ways in which writers and producers can benefit from working with a professional script editor as they
seek to refine and communicate their vision. This is a valuable resource for anyone developing a
script, for writers and producers interested in expanding their understanding of how a script is
advanced, and for those pursuing a career in script development.

 

{IPG}

IPG Broadcasting and Screenwriting Fall 2016 - July 2016   Page 15



Reynolds & Hearn
9781903111543
Pub Date: 4/1/03
$22.99/$25.95 Can.
Trade Paperback

224 Pages
Carton Qty: 0
Performing Arts  /  Film &
Video
PER004050

6.1 in W | 9.1 in H | 0.7 in T

Screenwriting
Techniques for Success
Jimmy Sangster

Summary
Jimmy Sangster is the author of 35 produced movie screenplays and a contributor to 18 networked
television series. He now reveals the techniques, the know-how, and the creative tricks that propelled
him to the top of his profession, both in England and later in Hollywood. The result is an invaluable
course in the craft of cinema and television screenwriting, and a sometimes wry look at how films
and TV shows actually get made.

Oldcastle Books
9781842437858
Pub Date: 5/1/13
$29.95
Discount Code: LON
Trade Paperback

224 Pages
Carton Qty: 32
Performing Arts  /  Film &
Video
PER004000

5 in W | 8 in H | 1 lb Wt

Web TV Series
How to Make and Market Them . . .
Dan Williams

Summary
Up-to-date resources for both new and professional filmmakers, specifically focused on web series
productions

Today, people can watch television shows, feature films, live sports events, and just about anything
they want on their computers, tablets, or phones, and as the new media marketplace continues to
grow, so does demand for original content and opportunities for filmmakers. Online distributors such
as YouTube, Hulu, and Funny or Die are interested in acquiring web series that attract audiences and
appeal to advertisers. This guide provides advice and expertise to help readers create their own
original, successful online shows—projects that can be profitable, potentially be developed into film
or television properties, and help their creator to start a career in the industry. Readers will learn how
to develop characters and stories designed for new media platforms, and will find tips for planning,
shooting, and editing that are tailored specifically to web series production. This book also
extensively covers the latest distribution platforms and social media marketing strategies,...
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Crowood Press
9781861265258
Pub Date: 8/1/02
$25.00/$28.00 Can.
Discount Code: LON
Trade Paperback

144 Pages
Carton Qty: 24
Performing Arts  /  Film &
Video
PER004050

6.6 in W | 9.3 in H | 0.3 in T
| 0.6 lb Wt

Creative Screenwriting
A Practical Guide
Tony Bicat, Tony Macnabb, Duncan Kenworthy

Summary
Creative Screenwriting covers the entire craft—layout, character, dialogue, and structure—and features
detailed analyses of films that range from Rashomon to The Full Monty. Although the book takes a
strongly European perspective, American films are included. The guide features practical techniques
grounded in the fundamentals of creative writing; checklists to help writers focus on the various
aspects of the writing process; exercises to encourage the application of techniques and to clarify
their use; and a jargon-free text with a glossary of frequently used terms. Based on the authors’
professional experiences and teaching, the book is written for both the first-time screenwriter and
the more established writer seeking to change direction or overcome a block. Tony Bicât and Tony
Macnabb are both screenwriters; they run regular workshops at the National Film and Television
School in Britain.

Crowood Press
9781861269225
Pub Date: 10/28/07
$25.00/$28.00 Can.
Discount Code: LON
Trade Paperback

128 Pages
Carton Qty: 36
Performing Arts  /  Television
PER010050

6 in W | 9 in H | 0.5 in T |
0.5 lb Wt

Creative TV Writing
Tony Bicat, Nicol Stafford-Clark

Summary
With three decades of expertise, writer-director Tony Bicat tells how writers survive when their job is
often to tell other people's stories. His topics range from character and dialog to writing for specific
genres and pitching ideas for pilots. With thorough analyses of groundbreaking shows such as I Love
Lucy and The Sopranos, this overview provides sound advice on working creatively within the
challenging medium of television.
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Crowood Press
9781847970954
Pub Date: 5/1/09
$22.95/$25.95 Can./£9.99
UK
Discount Code: LON
Trade Paperback

128 Pages
Carton Qty: 32
Performing Arts  /  Radio
PER008000

9.3 in H | 6.5 in W | 0.5 in T
| 0.7 lb Wt

Writing for Radio
A Practical Guide
Annie Caulfield

Summary
Advice and inspiration is offered here for anyone thinking of writing or beginning to write for radio.
The book focuses mainly on radio drama techniques, with advice from producers and experienced
writers, but also covers documentary writing, radio soaps, radio comedy, and essential advice on how
to begin and maintain a career.

Seren
9781854113474
Pub Date: 9/1/03
$14.95/$22.95 Can.
Discount Code: SHO
Trade Paperback

120 Pages
Carton Qty: 32
Reference  /  Writing Skills
REF026000

5.5 in W | 8.5 in H | 0.4 in T
| 0.4 lb Wt

Radio Scriptwriting
Sam Boardman-Jacobs
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Oldcastle Books
9781842435106
Pub Date: 6/1/12
$26.95
Discount Code: LON
Trade Paperback

160 Pages
Carton Qty: 64
Performing Arts  /  Film &
Video
PER004050

5 in W | 8 in H | 0.3 lb Wt

Reading Screenplays
How to Analyse and Evaluate Film Scripts
Lucy Scher

Reading Screenplays is an effective how-to book for screenwriters and screenplay readers, clearly
illuminating the script assessment process for both story and craft.

Summary
Essential for script readers, development executives, and producers, this is also an incisive and
effective how-to book for screenwriters, clearly illuminating the script assessment process for both
story and craft
Script readers are often responsible for determining whether a script is even looked at by a producer
or development executive, yet those accountable for reading can be on the first rung of the industry
ladder and have had little or no training for the task. This user-friendly guide lays bare the process
of analyzing film scripts, and is invaluable to anyone looking to work as a script reader, anyone who
wants to work in development with writers, and for screenwriters themselves who are seeking
guidance on how the industry might respond to their work. With contributions from industry insiders,
it includes information on how to write a brilliant script report, storytelling and screen genres,
treatments and other short documents, writing clear and detailed analysis of the craft of storytelling
for film, and best practice in reading and reporting on scripts. It also includes ...

Oldcastle Books
9781842435014
Pub Date: 6/1/12
$29.95/£16.99 UK
Discount Code: LON
Trade Paperback

256 Pages
Carton Qty: 40
Performing Arts  /  Film &
Video
PER004050

7.8 in H | 5.1 in W | 0.7 in T
| 0.5 lb Wt

Short Films
Writing the Screenplay
Patrick Nash

Summary
A complete guide to short film screenplays, from finding and developing that exciting idea to
information on the technical revolution in digital filmmaking and distribution
Every award-winning short film begins life with a clever idea, a good story, and a screenplay. Here
Patrick Nash analyzes the process of writing short film screenplays and gives advice on story and
structure, plot and pace, generating ideas, screenplay format, dialogue and format, and character
design. He helps readers ensure that their writing will be fresh by discussing common clichés and
stereotypes; conflict, obstacles, and stakes; eliciting emotion; and how to hook the viewer. The
specifics of loglines, outlines, and synopses are also covered, as well as rewriting, length,
practicalities, and budgets. The book also includes a number of award-winning scripts and interviews,
advice and contributions from their award-winning screenwriters and a discussion of the benefits to
writers of writing short screenplays.
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Crowood Press
9781847979919
Pub Date: 4/1/16
Ship Date: 4/1/16
$32.95/$39.95 Can.
Discount Code: LON
Trade Paperback

144 Pages
128 colour photographs
Carton Qty: 32
Art  /  Film & Video
ART057000

9 in H | 6.5 in W | 0.4 in T |
0.8 lb Wt

Understanding Cinematography
Brian Hall

Summary
Cinematography is the art and craft of visualizing and recording the moving image. The
cinematographer therefore has to use their technical and creative skills to photographically capture
the mood of the film and the vision of the director. Done properly, they add the magic and depth to
a film, giving it a defining edge. This practical book explains the principles behind cinematography,
as well as the skills of the cinematographer. Having described the equipment, it looks at how to
interpret the script and advises on how to find a visual style. Written by a respected
cinematographer, it also explains the roles of the camera crew and the importance of working as a
team.

Oldcastle Books
9781842439715
Pub Date: 4/1/14
$29.95
Discount Code: LON
Trade Paperback

224 Pages
Carton Qty: 48
Performing Arts  /  Film &
Video
PER004050
Series: Writing & Selling
Screenplays

8 in H | 5 in W | 0.7 in T |
0.5 lb Wt

Writing & Selling Thriller Screenplays
Lucy V. Hay

Summary
The lowdown on not only getting a thriller feature script on the page, but also getting it in front of
producers and investors

From premise to resolution, this book guides writers through the craft of thriller writing, citing classic
thrillers such as Psycho, The Shining, The Sixth Sense, and Fatal Attraction, and lesser-known gems like
Red Eye, Desperate Measures, Impostor, and Drive. The book also considers how the screenplay might
be sold to investors, looking at high concept ideas, pitching, packaging, and the realities of film
finance. It answers such common questions as What is flight vs. fight? What is the difference between
horror and thriller? What are the different sub genres of thriller? What part do actors play in film finance? How
can limited locations create new opportunities in storytelling and financing? Why is the lone protagonist so in
demand? and Why are female characters so popular in thriller?
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Oldcastle Books
9781843441106
Pub Date: 4/1/15
Ship Date: 4/1/15
$24.95/£16.99 UK
Discount Code: LON
Trade Paperback

256 Pages
Carton Qty: 50
Performing Arts  /  Film &
Video
PER004050
Series: Writing & Selling
Screenplays

7.8 in H | 5.2 in W | 0.9 in T
| 0.4 lb Wt

Writing & Selling Romantic Comedy Screenplays
Craig Batty, Helen Jacey

Summary
The many ways that "happy after ever" can come about—case studies and analyses include Due
Date, I Give it a Year, Midnight in Paris, Ted, and Tamara Drewe

Contemporary film audiences want and need sophisticated, authentic films that show how we now live
and love—so what does this mean for the screenwriter developing a romcom? And how does one
write heart-warming stories for a genre that is constantly evolving, from bromcom to zomcom to
famcom? This guide offers a fresh approach to creating narratives for this ever-changing genre.
Moving away from rigid and limited definitions that have evolved out of mainstream genre films, the
book embraces a working definition that crosses cultural and national boundaries to give
screenwriters a truly international perspective on writing comedic love stories. It will be the first
screenwriting guide to reflect the diversity of approaches in today’s films that deal with the human
need for emotional and physical intimacy using humor—the contemporary romantic comedy.

Oldcastle Books
9781843444121
Pub Date: 4/1/15
Ship Date: 4/1/15
$24.95/£16.99 UK
Discount Code: LON
Trade Paperback

192 Pages
Carton Qty: 50
Performing Arts  /  Film &
Video
PER004050
Series: Writing & Selling
Screenplays

7.8 in H | 5.2 in W | 0.9 in T
| 0.5 lb Wt

Writing & Selling Drama Screenplays
Lucy V Hay

Summary
All aspects of drama screenwriting, with such case studies as Erin Brockovich, The King’s Speech,
Juno, and many more

Breaking down the nuts and bolts of what differentiates drama from genre, this book considers
questions such as What is "emotional truth?" What separates stereotypical and authentic characters? What
are the different types of drama feature screenplay? How do we make these films, when there’s "no money?"
and What are the distribution opportunities for dramas? Exploring the ways in which drama and
authenticity work, it empowers screenwriters to make their own story and character choices, so they
can write and also package, finance, and even make their own drama features. Detailed case studies
of dramas made on both shoestring and bigger budgets offer insights from their writers, directors,
and producers. Films discussed include Brokeback Mountain, American Beauty, Saving Mr. Banks,
Changeling, and Girl, Interrupted.
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Oldcastle Books
9781843442004
Pub Date: 10/1/14
Ship Date: 10/1/14
$29.95/£16.99 UK
Discount Code: LON
Trade Paperback

238 Pages
Carton Qty: 44
Performing Arts  /  Film &
Video
PER004050

7.8 in H | 5.1 in W | 0.6 in T
| 0.4 lb Wt

The Art of Screenplays
A Writer's Guide
Robin Mukherjee

Summary
The author of the screenplay for Lore demystifies the screenwriter's art, providing informed advice
in a working handbook for writers with stories to tell

Addressing the key issues of creativity and craft, this guide aims to connect with our natural
understanding of story and to enable fresh, original, and authentic writing. Working on the central
premise that drama reflects nature, and screenplays simply echo life as we know it, the areas
discussed here include how to gather, ferment, and communicate story; understanding structure
through observation; delving into the levels of characters; vertical structure; and the art of not writing
dialogue.

Oldcastle Books
9781843441069
Pub Date: 6/1/16
Ship Date: 6/1/16
$24.95/£16.99 UK
Discount Code: LON
Trade Paperback

256 Pages
Carton Qty: 50
Performing Arts  /  Film &
Video
PER004050
Series: Writing & Selling
Screenplays

7.8 in H | 5.1 in W | 0.8 in T
| 0.6 lb Wt

Writing & Selling Horror Screenplays
Craig Batty, Shaun Kimber

Summary
A fresh approach to creating narratives for this globally ever-popular genre

With such recent successes as World War Z, The Conjuring, Dexter, and Hannibal, horror is a hugely
popular genre that works across a range of platforms and production sectors, so how, then, does the
screenwriter write a horror screenplay? How does one sell terrifying stories in a genre that is
constantly cannibalizing and mutating itself? Moving away from simple definitions and Hollywood-
centric case studies, this book gives a wide and deep view of horror that crosses cultural and national
boundaries to give screenwriters around the world a truly international perspective on writing stories
that scare. It will be the first screenwriting guide to reflect the diversity of approaches in today’s films
that deal with the human need for fear and dread.
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Oldcastle Books
9781843446613
Pub Date: 6/1/16
Ship Date: 6/1/16
$27.95/£19.99 UK/€29.19
EU
Discount Code: LON
Trade Paperback

224 Pages
Carton Qty: 24
Art  /  Film & Video
ART057000

9.8 in H | 7.5 in W | 0.6 in T
| 1.4 lb Wt

Out at the Movies (2nd Edition)

A History of Gay Cinema
Steven Paul Davies

Summary
Over the decades, gay cinema has reflected the community's journey from persecution to
emancipation to acceptance. Politicized dramas like Victim in the 60s, The Naked Civil Servant in the
70s, and the AIDS cinema of the 80s have given way in recent years to films which celebrate a vast
array of gay lifestyles. Gay films have undergone a major shift, from the fringe to the mainstream
and 2005’s Academy Awards were dubbed "the Gay Oscars" with awards going to Brokeback Mountain,
Capote and Transamerica. The book discusses gay cinema since then, and includes information on
gay filmmakers and actors and their influence within the industry. Interspersed throughout the book
are some of the most iconic scenes from gay cinema and the most memorable dialogue from key
films.

Oldcastle Books
9781842439746
Pub Date: 4/1/14
Ship Date: 4/1/14
$29.95
Discount Code: LON
Trade Paperback

256 Pages
Carton Qty: 44
Performing Arts  /  Film &
Video
PER004050
Series: Writing & Selling
Screenplays

8 in H | 5 in W | 0.8 in T |
0.5 lb Wt

Writing & Selling Crime Film Screenplays
Karen Lee Street

Summary
Advice from an expert, ranging from learning the subgenres to approaching financial partners

Aimed at screenwriters, producers, development executives, and educators interested in the crime
genre, this book provides an invaluable basis for crafting a film story that considers both audience
and market expectations without compromising originality. A brief historical overview of the crime
genre is presented for context along with an analysis of various crime sub-genres and their key
conventions, including: police, detective, film noir, gangster, heist, prison, and serial killer. The book
focuses on the creative use of these conventions and offers strategies for focusing theme and
improving characterization, story design, structure, and dialogue. Paradigms, story patterns, and
writing exercises are provided to assist the script development process, and strategies for revision
are discussed along with key questions to consider before approaching creative or financial partners.
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Allen & Unwin
9781741140835
Pub Date: 4/1/04
$24.95/$29.95 Can.
Discount Code: LON
Trade Paperback

272 Pages
Carton Qty: 26
Reference  /  Writing Skills
REF026000

8.5 in H | 5.5 in W | 0.7 in T
| 0.9 lb Wt

Writing Your Screenplay
Lisa Dethridge

Summary
This guide to film writing is an ideal introduction to the craft for would-be screen scribes or film buffs
who want to learn how it is done. A broad introduction to writing for the screen is provided, along with
a structured system for creating strong screenplays, based on the author’s successful online college
course. This book goes beyond the typical formulaic approach, offering insights into the classic
mythic structures as well as contemporary storytelling techniques that underlie good screenwriting.
The secrets to crafting cohesive plots, likeable characters, compelling action, and believable dialogue
are all explained. Also provided is guidance on how to create strong scenes and a complete visual
world that will engage audiences.

Oldcastle Books
9781842435038
Pub Date: 5/1/13
$29.95
Discount Code: LON
Trade Paperback

256 Pages
Carton Qty: 32
Performing Arts  /  Film &
Video
PER004050

5 in W | 8 in H | 1 lb Wt

Screenplays
How to Write and Sell Them
Craig Batty

Summary
An accessible yet comprehensive guide aimed at those with a keen interest in writing feature film
screenplays

Using case studies, creative exercises, and interviews from the industry, this book will guide readers
through the necessary stages of writing a screenplay, from finding and developing ideas to creating
and executing characters to shaping structure and constructing scenes. It will also consider how a
screenplay might be sold, or used to raise interest in the writer, looking at areas such as finding and
working with an agent, networking, using competitions, and raising private production funds. The
book's approach is both creative and reflective, giving readers the opportunity to learn a wealth of
creative skills alongside skills that will encourage them to think about themselves as writers and the
work that they are developing. As such, the book will empower readers in their own creative
processes and allow them to successfully tell the stories they want to tell. Rich with analyses from
classic and contemporary films; littered with practical models, paradigms, and creative tas...
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Robert Hale
9780709086468
Pub Date: 2/1/10
$17.95/$19.95 Can.
Discount Code: LON
Trade Paperback

176 Pages
Carton Qty: 1
Language Arts & Disciplines
 /  Composition & Creative
Writing
LAN005000
Series: Hale Expert Guides

5.5 in W | 8.5 in H | 0.5 in T
| 0.5 lb Wt

Fiction Writing
The Essential Guide to Writing a Novel
Richard Skinner

Summary
Drawing from his own experiences as a novelist and creative writing tutor, Richard Skinner takes you
through the process of writing a novel—from ways of generating ideas and beginning the actual
process of writing, through to producing a final draft. The book is a both a guide and an aid to
writing a novel. The first part—the guide—offers solid practical suggestions for writers who are just
getting started on a long piece of fiction. The second part of the book—the aid—operates more like a
troubleshooting gallery for those who are well into a long piece of fiction. Eschewing formulas and
prescriptions, Skinner encourages readers to think differently about issues as they arise by means of
lateral thinking, oblique strategies, aphorisms, and quotations, and offers a range of ideas about
the art of writing that stretches beyond the bounds of fiction.

Robert Hale
9780709089162
Pub Date: 5/1/12
$21.95/$24.95 Can.
Discount Code: LON
Trade Paperback

304 Pages
Carton Qty: 32
Performing Arts  / 
Screenplays
PER016000

5.5 in W | 8.5 in H | 1 lb Wt

Writing the Screenplay
The Expert Guide
Jill Nelmes

Summary
Writing the Screenplay not only guides you through the stages needed to create a good screenplay but
also encourages you to develop dramatic situations, as well as creating vivid characters and the right
structure for your story. The book is divided into two sections. Part one focuses on preparing to write,
while part two goes through the writing process in straightforward and easy steps, from developing
the idea to the final rewrite. Full of insight and drawing on the author’s many years experience of
writing and teaching, this book uses a wide range of examples from screenplays to illustrate the
process of screenwriting in an entertaining and informative way.

 

{IPG}

IPG Broadcasting and Screenwriting Fall 2016 - July 2016   Page 5



Allen & Unwin
9781742370576
Pub Date: 1/1/10
$39.95/$43.95 Can.
Discount Code: LON
Trade Paperback

242 Pages
Carton Qty: 30
Language Arts & Disciplines
 /  Journalism
LAN008000

6 in W | 9 in H | 1.1 lb Wt

News 2.0
Can Journalism Survive the Internet?
Martin Hirst

Summary
Technology is transforming the media and with it, the practice of journalism. Martin Hirst investigates
the implications of the new media explosion for the Fourth Estate and the way news is gathered and
consumed around the world.

Robert Hale
9780709085942
Pub Date: 7/1/09
$24.95/$27.95 Can.
Discount Code: LON
Hardcover

256 Pages
Carton Qty: 16
Language Arts & Disciplines
LAN000000
Series: Hale Expert Guides

8.5 in H | 5.5 in W | 1 in T |
0.9 lb Wt

Commercial Writing
How to Earn a Living as a Business Writer
Antonia Chitty

Summary
Commercial writing is a great way to use and develop your writing skills and earn a living. This book
takes you step-by-step through the process of becoming a professional writer. From the basics of
getting started, different areas to specialize in, and finding and keeping clients, you will find useful
case studies and resources on every page. Antonia Chitty is a successful business writer. In this
book, she shares her own experiences and those of other writers and journalists. If you have had
enough of trying to write in your spare time, and want to make the move to writing full time, this
book will show you how. Whether you need to earn to boost your budget or to make a full time living
from your writing, this is the book for you.
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BBC Books
9781408467503
Pub Date: 10/7/10
$49.95/£35.00 UK/€35.99
EU
Discount Code: AUD
Audio CD

1 Pages
Carton Qty: 5
Print Run: 1.5K
Performing Arts  /  Television
PER010000

5.6 in H | 5.5 in W | 1.4 in T
| 0.8 lb Wt

David Attenborough Life On Air: Memoirs Of A Broadcaster
David Attenborough

In this volume of memoirs, David Attenborough tells stories of the people and animals he has met
and the places that he has visited during his five-decade career as a naturalist and broadcaster. Over
the last 25 years, he has established himself as the world's leading natural history filmmaker with ...

Summary
David Attenborough is one of the most influential, admired and best-liked figures in television.
When, aged 26, he applied for a job in the BBC - which then meant radio - he was promptly turned
down. But someone saw his rejected application letter and asked, would he like to try television? He
would, and almost 60 years later he is still at it. Elegantly told and often very funny, his story
includes how he introduced colour television to Britain, and the background to his epic series, such as
Life on Earth and Life in Cold Blood.

16 CDs. 19 hrs 23 mins.

University of New South
Wales Press
9781742234236
Pub Date: 10/1/15
Ship Date: 10/1/15
$26.99/$31.99 Can.
Discount Code: SHO
Trade Paperback

192 Pages
Carton Qty: 24
Education
EDU000000

0.7 lb Wt

The Australian Schoolkids' Guide to Debating and Public Speaking
Claire Duffy

Summary
This book covers everything kids, parents and teachers need to know about debating and public
speaking. Claire Duffy not only demystifies the process but makes it fun by drawing on her many
years of experience working directly with students. Learn all about the best way to prepare, the
persuasive power of reason, the art of argument and rebuttal and, when it comes to that, how to
lose graciously. Including practical tips from the pros and helpful step-by-step examples, this is the
essential handbook for making every spoken word count.
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Marion Street Press, LLC
9781933338385
Pub Date: 5/1/10
$24.95/$27.95 Can./£20.99
UK
Discount Code: LON
Trade Paperback

312 Pages
Carton Qty: 36
Language Arts & Disciplines
 /  Journalism
LAN008000

6.1 in H | 9.1 in W | 0.7 in T
| 0.9 lb Wt

Journalistic Writing (3rd Edition)

Building the Skills, Honing the Craft
Robert M. Knight

Summary
Aimed at those pursuing careers in creating public prose, this is the definitive handbook for aspiring
journalists. Offering budding writers suggestions on how to improve their skills—even when faced with
a tight deadline—this guide also reviews many elements essential to the occupation such as utilizing
strong nouns and verbs, paring down adjectives and adverbs, describing with concrete detail, and
avoiding clichés and the passive voice. Going beyond a standard presentation of information, this
reference encourages students to put its methods into practice, making each and every word count
and maintaining the appropriate energy level in their content. With expert analyses of real-world
articles, this book also provides advice on avoiding poor sentence structure that can kill reader
interest and includes perspectives on diversity sensitivity. Accessible, humorous, and engaging, this
revised edition offers a practical approach for those seeking to improve their communication skills.

Marion Street Press, LLC
9781933338149
Pub Date: 9/1/06
$19.95/$26.95 Can.
Discount Code: LON
Trade Paperback

176 Pages
Carton Qty: 100
Business & Economics  / 
Careers
BUS012000

6 in W | 9 in H | 0.4 in T |
0.4 lb Wt

Broadcast Basics
A Beginner's Guide to Television News Reporting and Production
Yvonne Cappé

Summary
Drawing on 20 years of real-world reporting experience, this broadcast handbook guides beginning
journalists through the basics of journalistic writing with a focus on broadcast style and production.
Written as a practical tool, the textbook includes advice on finding story ideas, locating and
interviewing sources, and writing the various elements of a newscast. Chapters on production and
videography, including how to frame an interview and edit jump cuts, ensure that a strong visual
presentation complements every written piece.
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Robert Hale
9780719809859
Pub Date: 11/1/15
Ship Date: 11/1/15
$24.95/$29.95 Can./£14.99
UK
Discount Code: LON
Trade Paperback

176 Pages
Carton Qty: 0
Language Arts & Disciplines
 /  Journalism
LAN008000
Series: Hale Expert Guides
Territory: US & CA

8.5 in H | 5.5 in W | 0.9 in T
| 0.6 lb Wt

Journalism
The Essentials of Writing and Reporting
James Morrison

Summary
How to write quickly and expertly for all contemporary major forms of journalistic writing

Whether producing a snappy headline or reporting a full-length news story, piecing together a
"feature" or compiling a blog, this book will guide you through the pitfalls and inspire you to write
better. Written by an experienced journalist, the book outlines the principles of journalistic writing,
then illustrates these with examples of good—and not-so-good—practice from the real world, showing
how you can hone your own writing skills for both print and online media. Packed with practical tips
on structure, style, and editing, Journalism covers everything from how to write an active sentence to
when (and when not) to use direct speech, the first person, and the present, rather than the past,
tense. It also provides invaluable advice on how to make the most of your opportunities to get into
journalism. This book is a must-read for all practicing and aspiring journalists and writers.

Marion Street Press, LLC
9781936863129
Pub Date: 12/13/12
$14.95/$16.95 Can./£12.50
UK
Discount Code: LON
Trade Paperback

108 Pages
Carton Qty: 80
Humor  /  Topic
HUM010000

8.3 in H | 5.3 in W | 0.5 in T
| 0.3 lb Wt

Journalese
A Dictionary for Deciphering the News
Paul Dickson, Robert Skole

Summary
A comprehensive A-to-Z dictionary of journalistic buzzwords and phrases, this witty book is both a
handy reference and a humorous look at the true absurdity of journalists’ tired quips and clichés.
With an irreverent tone, the authors present hundreds of entries, the majority of which are
accompanied by real-world examples and well-phrased criticisms, on topics such as incendiary leads,
double entendres, media shoptalk, teasers, hidden agendas, and tabloid-TV excesses. A go-to
resource for journalists, students, and word lovers, this book is a vanguard for identifying the misled
word-based methods employed by modern media outlets.
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